&= 1P
=% AwashBank

Nurturing Like the River

aPi HE miht
AWASH NEWSLETTER

¢M(C -12/ 2011 9/9° Issue No. 12, 2019

07N PRARTCLR 20170 MANT T240 NCF72¢N AB’ s and AIC Silver Jubilee Anniversary............ 4
AR YD e, 2

FinancialTakeaways............................................ 4
Y NEAN BVHARYE WHCAL TARE o 3 PoemsandQuotes ... 9
RYRARPA. 9  Photo Reel ... 12

N99Cht Y14 PIPRLNAY 22401 &T 992 19°
Published by Marketing & Communication Directorate

Customer Line 8980
Tel.:+251-11557 00 00/0167
Fax:+251-11557 01 36
P.0.Box 12638 Addis Ababa, Ethiopia
E-Mail: contactcenterf@awashbank.com
Website: www.awashbank.com
Swift Code: AWINETAA



APH N7YH PARTCLA PANC RGP 1Y 8. U9°
A82 0 P9PNLA NYNYA RIA T ATMPILD-
1240 NOYLLN AL BT A::

PAPNLA NA ANANT TAfike $CAA::

PLINBEY PIHN AIPNPA ATIPAME
29248 A&EN ANANCETY NLHO-
P99LPCNM AP NTAIALY RAP £INEF
NOAFT®R MeF® ALNTANA AANT NF
Pi@  ANETFOY NOPE  9ZNEANT
HIDSR  SAARTELR  $ANC h&§
A97¢E ANA AT NODAMT AL BNFA::

PRANTELR PANC RELI RSN PAMLS
NPT 92LN+rC DC NODHNNC $92N5D7
AP ANNUY &4n NATRr 9924.R00
PANC A&EPTFT NATNT AIALIATA
FOn  tHIES INTO ANC hdL
OLIP  RIAEY AT PILR
eINEF SANTF®Y ANC hYANFO 0L
ANC ANANG PCIEELE D/t $AIPTIP
@-M @-¢L ?N7h YAN T9NTAAE RIZLNTA
PAAG HODER PANGC LT Y@~

NHY H& eyN&% NoLemFFe h
NPeNETFO @LIZNT SAPH NTh PCIEELE
$CNO-E THIEMY ANC @NM NG
PRANTELR NES TPHY £CT° AIPAL N1
nZANT@ h&ee®r 0L ANC ANAND-
$CIBLE D/ £NYR %AN NIFNTAAE
PO2NE@Y ALYE LINT®- PANC h&f
D4RODY  P9284DAM 9948 NN
NAGD-f +4.CIP6 NN 99UTI° ACENT
A18LCND $928LCN AWGC 1D~

NtEEH HE SAPAH NYh  RARTCLA
?N7h  AANY ARMPPI° K8
$AAS NINITDI° +7PNPAH NAD *9o1#
M+ANCE AL NODLDA NF: ¢ YANT
IOP:  VHN  GOMFS  TYNTAAGE
PYAN RIPAPMAE POAEY POERL JPIHS
NFtAL A78UP PAZF P+PUCT Nt
I QAPC MDINLS PN LA NELT RLIPC
AeFI® AIARETY RINFEY @2
K NNSHN AN NADAM*E NANEC NAE
AAPTFFY 2990¢ SPNLA NA DFTINCE
NIYHDEY ALTNFE T8¢ A CAA::

SPNLA NA AAANTE LINEF NPAA
*901# NMDLMA NOLPCNATED: AIF¢-EBeF
O-NM Nt+é ®*MC 2 AL 2927707 PPNLA
A $92A@-7 NADI°LM:

o PPNLA $L0D N&EL NCE MDODAYTE

e ARE Nah® Y AGAMCIT PLYL
AMA T RES (DERIP:

e fwifi %AN @DOMAT QLI £YL-
AMANT YA N&Y  TIPAME:
VAU

e 3G/4G AAAS YAN OAT OLI°
&Y~ MART YAN P& TINGDY
R8N TFA DTAINCS 1O-::



Na.N ANN RAHNAT 990NA $TALR NIATY
PhIT NO9LLN NChF ARG A99FTY
PO2RNEF £7L TCUT A NHC A7R9LNGOT
LrOPh:

HY&C® NUNA  RhA. AHDEYT NARLN
dM&PF $1PAG NALYE ART $A A7&UP
RMETFD PAA 297LNA ANLPTE TAFLPH
NPt FLADNT 4N BANZ AT NHC A A
0%.8He 05 $7 2019 NLIFP Uzt th&d AAN
098HE 27 7 2019 9.9° ADAN &<4H NALN
ANN BAHNAT 990NA L5 A& CAA:

N7 TC%ut AL eYNEF PN Yy
AANT AMPaD-

NMCh-ANE AL NTNFT hAIAD- B9°C T4
TATE NIFELN TARNNEG AL PSSR +CLY
fhe@y ALY NHYU $LI° ALINFEE AR NAMTFD-
LI TR UATPIL VT ANAN R FAUNLT AN
NANA te&NA NIIELN ATINTPOPE A8&N
eINEFIT »ETF) AGDODACDA »I°C I°F
AJMOY, (DL, M&T ATIDP TFAA =

[ =

| Private Bank .

NYNL xAYPhPh® AL A7FF
NN ht BI° ANANT M

PAPNH NYR A&CN 185 PCIEBLE P& AANEE
SUYT AT NTFR@ 7M. AYEIART NN
NALEP +CLE 7 AINF ANDTF NIFANL TP
AP P AT SheOSTFO- PE PS
AIPNAPAPT NLINTE C998LD-7 TIDE&6RYr
NIPALTI® NAL P4MCN PPNALHAT AP
MANT AL N&TT 926 RILILLLD 9°C
LELPA:

NALE® *C%t AL NTASR $COIBRRT
r@MM eMEF@ N30 NAL LY $N7h
WeteF eratd AT NANAAY AaMM
IC t$EH NMYTFO MPPy PANTI
M&e¢M FAC NATPC NTPMMO- AP
ALY NETFOT INOTTFOT ATIOP +FAA::

NM$PAL PHIEC 4NN mAN7 KG NHC
FROUDIP Y ANLEY 2ALAT DU TIP
NAL 7€ %C%t Me¢ 9288 Nd?
99'Tr SFANT YT (DF<4) 69°C AHDEF
NARD-AGA::



Awash Bank and Awash Insurance
Company S.C Make Preparations to
Launch their Silver Jubilee Anniversary

Bank
Insurance Company S.C are

Awash and Awash
preparing to celebrate their
silver jubilee anniversary in a
one month period from Oct to
Nov, 2019 through a series of

colorful occasions.

To this
Companies already
formed an Ad-hoc Committee

end, the Sister
have

empowered to oversee the
overall anniversary programs
of the event and beneath it
different Sub-
were also formed to execute

Committees

specific anniversary activities.

Since their foundation 25 years
ago, Awash Bank and Awash
Insurance Company S.C. have
been the spearheads in the
private financial industries
of the country and a state
of continuous evolution in
delivering a reliable banking

and insurance services to the

nation.
Both companies have
recorded successful stories

at a breathless pace primed
for continuous success in
every operational areas and

financial gains.

It is believed that the
event would help the sister
companies to intensify their
promotional

for their

campaigns
market
share growth and highlight
the past achievements of

future

both companies and more
importantly to create more
confidence in the hearts of
the citizens.

The Silver Jubilee anniversary
of the foundation of the sister
companies is expected to be
concluded in November 2019,

in the presence of top
Government officials,
Shareholders, Board of

Directors and Managements of
both companies, and invited
guests.

Bank
Insurance Company S.C were
established in November 1994
as the first private commercial

Awash and Awash

bank and insurance company
following the deregulation of
in 1991 and
the declaration of market-
oriented economic policy.

financial sector

Ethiopia Is Africa’s
Fastest-Growing
Economy for 2019 (IMF)

Growth has been driven

by the service sector and
better domestic and foreign
investment

According to the latest
International Monetary Fund
(IMF) Economic Outlook for
Africa, Ethiopia’s economy is
forecasted to grow by 8.5% in
2019. Ethiopia’s growth was
driven by the service sector
and both domestic and foreign

investments.

The report indicates that
Ethiopia will continue to be
the fastest growing economy
in sub-Saharan Africa,
followed by Rwanda with 7.8%

and Senegal with 6.7% growth.

Growth in Sub-Saharan Africa
is expected to be 3.1% in 2018,
up by 0.4% from last year.

The
Fund has praised Ethiopia’s

International Monetary

remarkable progress
more than a decade, which has
led to a significant reduction
in poverty and improved living
standards for many Ethiopians.

over

The country’s large
infrastructure investments are
beginning to bear fruit and the
provision of public services
such as education and health



has increased dramatically. As

a result, the population has
enjoyed important welfare
gains, the report said.

Growth the number of
maternal deaths per 100,000
live births fell radically from
1,080 in 1995 to 353 in 2015
and the proportion of people
living in poverty fell from over
45% in 1995 to around 23% in
2015.

In2017-18, Ethiopia’seconomic
growth dipped to 7.7% due to
reduced government public
expenditure aimed at tackling
the growing current account

deficit and indebtedness.
Political  uncertainty and
severe  foreign  exchange
shortages also dampened
growth.

Analysis carried out jointly by
IMF staff and UN Women finds
that the government’s agenda
of promoting gender equality
could yield large economic
benefits over time. Closing
gender gaps in educational
attainment, formal labor
force participation rates, and
access to quality land and
other resources are key to

realizing these benefits.

(Source: International Monetary
Fund/IMF/ Report, 2019)

Read the full report at http://
bit.ly/IMFet

Will Foreign Banks Be Beneficial For
Ethiopia?

In early June 2018, the
Ethiopian government
announced it would allow
domestic and foreign

investors to take stakes in
Ethio Telecom, the state-

owned telecoms firm and
Ethiopian Airlines, the state-
owned carrier. Other state-
owned enterprises (SOEs) up
for grabs are Ethiopian Power
and Maritime Transport and

Logistics Corporation.

More importantly, as much as
40% of Ethio Telecom, which
has some 60 million active
subscribers already, could be
sold to foreign operators like
MTN, Vodacom and others who
have long expressed interests
in operating in the country.
added a

asserting

The government
caveat; however,
it would need to do a study
over a year or two before any

policy move.

The key question then is

whether allowing foreign

banks to participate in a

country’s financial services

sector engenders financial

inclusion. The evidence

is mixed. In fact, there is
probably not much that they
do in this regard. There are a
few good stories, of course.
For instance, some foreign
financial firms specialize in
micro financing. But they are
usually a drop in the ocean
and not necessarily cheaper
or more sophisticated than
The Ethiopian

government s

local ones.
right to
prioritize financial inclusion.
More relevant here is whether
foreign commercial banks help

with this goal.

financial inclusion cannot be
the main reason for allowing

foreign banks in to a country.

Their advantages relate to
the new capital they bring for
the use of local and foreign
firms doing business in the
country. They also allow for
more seamless trade. It is
much easier to do business
with a bank in-country as well
as abroad for international
trade, for instance. But

pushed rightly, foreign banks

Continued to the next page....



can help with such idealized goals as financial

inclusion. They certainly are able to deplore the
latest technologies in this regard. That is as far

as most would go, though.

Their real advantage for a country is big-ticket
transactions. It is easier to get financing for
mega projects by firms if foreign banks operate

in the country.

True, while foreign multilateral development
financial institutions do provide some funding,
commercial ones not backed by their country’s
government rarely do. Besides, there is a need
to differentiate between foreign banks that are
from other African countries and those outside

the continent.

Although, it is the latter than tend to get all
the attention, the former have their advantages
too. For instance, if a Kenyan bank is able to do
business in Ethiopia, the gesture is expectedly
reciprocated for an Ethiopian one in Kenya. But
since a Kenyan bank might have no more heft
than an Ethiopian one, it is not surprising that
the more capable foreign banks from the West

and East are the ones much sought after.

In any case, South African banks remain
dominant on the continent. The largest,
Standard Bank is excited about the Ethiopian
opportunity, certainly. With a Chinese bank in its
shareholding, it is increasingly the go-to-bank
for transactions with the Asian nation. At least,
it likes to portray itself as such. That is probably
where the opportunity is, that is, pan-African
banks looking to expand to Ethiopia. Otherwise,

Western banks have been cutting back on their

African exposure. Barclays, a British bank,
is a recent example. Curiously, even these
Western types might be interested in an
Ethiopian venture. Investment banks are
certainly keen. A capital market is virtually
non-existent. Technology and expertise

would probably be the key benefits.

(Source: Do foreign banks help? You can read

the full argument, at Emadeitinafrica.com/will)

The Key Success Factors in
Financial Services

Financial services businesses range from
general banks and insurance companies
to investment firms that offer products,
services and consulting to both individuals
and other businesses. Larger companies
tend to offer financial services in more than
one sector. Hence, it is important that they
know and implement key success factors to

stay competitive and make a profit.

1. Measuring Marketing Efforts

According to the Journal of Financial
Services Marketing, tracking the results of
your marketing efforts is key to successfully
building your financial services business. The
tracking system needs to take into account
how your marketing efforts help improve
your return on investment while providing

solutions to your client’s financial needs.



2. Communicating Brand

Getting both employees and customers to
recognize and buy into your brand is a key
success factor, according to the Journal
of Financial Services Marketing. You must
implement and communicate what your
brand promises and delivers to clients based
on their challenges, needs and feelings
when it comes to investments, retirement

accounts, insurance or banking needs.

3. Focus on Needs

The increasing needs of baby boomers
and Generation require financial services
companies to provide the types of product
and services these segments specifically
need. Since companies will continue to
make their employees more responsible for
their retirement savings, these customers
need consulting and products that help

them make better financial decisions.

4, Utilizing Technology

Customers want more instant accessibility
to their accounts than ever before, making
wireless networks and Internet access
important tools. By keeping on top of the use
of applications powered by cloud computing
as well as social media websites and mobile
devices, you help your customers more
easily manage their investments and buy

financial products.

(Source: Journal of financial services marketing)

What is CAMEL?

CAMEL is an acronym for five components of
bank safety and soundness developed by the
US Federal Deposit Insurance Corporation
(FDIC) for “early identification of problems
in banks’ operation”.  CAMEL stands for
Capital Adequacy, Asset quality, Management
Efficiency, Earnings  Performance and
Liquidity.”.  According to Ermiyas (2016),
CAMEL rating was first adopted by the Federal
Financial Institution Examination Council
on November 13 1979, and then adopted by
the National Credit Union Administration in
October 1987. In some literatures, the CAMEL
model adds (S) to refer sensitivity to market

risk.

Capital Adequacy

Capital adequacy reflects the overall financial
condition of the banks and also the ability of
management to meet the need for additional
capital. Consequently, the capital of a bank

should have three important characteristics:
It must be permanent

It must not impose mandatory fixed charges

against earnings

It must allow for legal subordination to the

rights of depositors and other creditors.



Asset Quality

The quality of assets is an important
parameter to examine the degree
of financial strength. Moreover, the
foremost objective to measure the asset
quality is to ascertain the composition
of non-performing assets (NPAs) as

percentage of the total assets.

Management Efficiency

Management efficiency is one of the
key internal factors that determine the
bank profitability but appears to be one
of the complex subjects to capture with
financial ratios. Its an adherence with
set norms, ability to plan and respond to
changing environment, leadership and

administrative capability of the bank.

Earning Quality

Earning quality primarily determines
the profitability of a bank and explains
its sustainability and growth of future

earnings.

Liquidity

Liquidity indicates the ability of the
bank to meet its financial obligation in a
timely and effective manner. The most
common financial ratios that reflect the
liquidity position of a bank are customer
deposit to total assets and total loans to

customer deposits.

Hence, high liquidity ratio indicates
a less risky and less profitable bank.
Liquidity of a particular bank can be

measured in a lot of ways.

(Source: Ermiyas M. Financial Performance
of Private Commercial Banks in Ethiopia: A

CAMEL Approach Feb. 2016).
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“It’s good to have money and the things that
money can buy, but it’s good, too, to check
up once in a while and make sure that you

haven’t lost the things that money can’t buy.”
—George Lorimer

““Try not to become a man of success, but
a man of value. Look around at how people
want to get more out of life than they put
in. A man of value will give more than he
receives. Be creative, but make sure that
what you create is not a curse for mankind.”
Albert Einstein

“Money is a guarantee that we may have
what we want in the future. Though we
need nothing at the moment it insures the
possibility of satisfying a new desire when it
arises.” —Aristotle

“’Your goal in life is to find out the people who
need you the most, to find out the business
that needs you the most, to find the project

and the art that needs you the most. There is

something out there just for you.”

Naval Ravikant

"Customer service shouldn't just be a
department; it should be the entire company.”
Tony Hsieh, CEO Zappos
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Photo Reel

— African Interest-Free Banking & Finance Forum
06 February, 2019 - Addis Ababa, Ethiopia
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Awash Bank has been recognized as ‘The Best Interest-Free Banking Practitioner in Ethiopian Banking Industry’ at
First African IFB & Finance Forum, held on Feb 06, 2019.
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